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SECT ON -A
Answeranytourqueslionsinllrisseclon.Eachquestioncarr€s1 markio
Parl (a) 3 marks lor Pa'1 (b) and 5 marks ior Pa.r (c).

1. a) Defiie market nq concept

o Dr'I _o-. i. o-lsp n tu ldl _g adnJop_r Fnrar I rl", .d_a ler'
c) Dscuss lhe majorobsiacles n the developmenl oi market ng n lnda

2. a) Whatare buyino nrolives ?

or Dc r. , -la'lors I a-c ocoac-lp'r6na iorl

c) Explain lh e mporlance ol siudynig consur.er beh av oL.r r In rnarketing

3. a) What do you und€rsland by r.aikel rgrnvopia?

b) En!merate brei y lhe funcl ois perlormed bv brancllng

c) Describe llr e var ous e emenls oi brand equilv

4 a) Whatdoyou !ndersland bycapuve producl pic ng ?

b, L/- ro1 h- l.p rnD. d o 19 ad eoi6

c) Discuss ihe picing strategles ior determ nrng lhe price ot new producls

5. a) Ditlerentiate between physical d silibut oi and channel or dlstribulion

b) What are the lact.rs lo lre consider ed wh e se eci ng a suilable chan nel oi

c) What are the receni treids n channel oi distibulion ?
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6. a) Whalare regulated markeis ?

b) Whal slralegy would you suggesi ior ihe successiul rural rna*eiing ?

c) Discuss the prob ems ol rural marketing oi cofsumer goods. (ax9=36)

SECTION-B

Answer lhetwo quesrions in thls secl on. Each queslion carries 12 marks.

7. a) Whal is marketing m x ? Discuss ihe irnporlance ol marketing. mix and the
variols laclors iniluencing t.

OF

b) Whal is lhe lmporlance ol ma et segmentatjon ? Discuss the various bases
ol nrarket segmenlation.

I a) "Advedisemenl brings onglerm beneUlsbllsaes promoion sforq! cke.
res- ls Drscuss.

oq
b) Deiine €iailirade andexplainlheva ous modern lypes of relai enterprises.

Izxt2=24)


